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01) 2)

b)

Q2) a)

b)

03) a)

b)

All questions are compulsory.

FEach question has an internal option.

Each question carries 10 marks.

Your answers should be specific and to the point.

Support your answer with suitable live examples.

Elaborate Bottom of the pyramid approach. [10]

OR
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Discuss in detail Rural Marketing environment. Also explain their
implications on rural Marketers. [10]

Enumerate precisely the experiences and learnings from Case of ‘HUL-

Project Shakti’ which can be applied in present era of Rural Marketing in

India. [10]
OR

Enumerate precisely the experiences and learnings from ‘Case of Colgate
- Education’. [10]

Explain in detail buying behavior patterns and also buyer characteristics.

[10]

OR
Elaborate various ‘Models of Consumer Behavior’. [10]
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04) a) Explainin detail sources of information in Rural marketing research.[10]
OR
b) Explain significance of information and also differentiate between rural
versus urban marketing research. [10]
05) a) Discuss in detail bases for segmentation. [10]
OR
b) Explain the concept Targeting and positioning with examples. [10]
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